relatively few stars promoted by the majors, the long tail is the domain of diversity, where people may find cultural offerings that interest them but that the entertainment industry does not provide. As we will see, new technologies seem to enhance the possibilities that cultural producers in small regions and countries-such as those of Central America, or off-the-beaten-path areas in otherwise media-top heavy countries like Brazil-will be able to better connect with interested public. User activity is necessary for the economics of the long tail to work, since it identifies those items that recommender software programs connect with others on the network (e.g., Amazon, eBay). "Participants," "users," "interactants," and so on, are thus a source of value.
2 I shall review a number of cases of what Brazilian anthropologist and television producer Hermano Vianna calls "parallel music," which operates precisely where the majority of Latin American consumers are: in informal markets. As we will see, gauging consumer behavior is not so easy in Latin America because there are numerous heterogeneous markets and they are not usually brought together into a comprehensive study or public policy.
The Latin American music industry has a disproportionately low share of the world media market: 3.8 percent, which is less than half of Latin America's share of the world population, 8.4 percent (see Figure 1 .1). Market share is unlikely to grow significantly in the next five years due to broadband penetration, few licensed services, and one of the highest rates of digital piracy in the world (Wikofsky Gruen Associates 2010, 325).
However, there are means of access to music that are not fully addressed in large-scale industry reports, including the sharing of MP3 files via burned compact discs, external hard disk drives, flash drives, secure digital cards, and USB MP3 players. People with an Internet connection can also listen to music for free on Internet radios like Spotify, Pandora and Last.fm, some with up to 100 million users. Such radio stations can also be accessed by cell phones, a means of access by streaming that makes the issue of downloading increasingly irrelevant. Revenue does not come from payment for purchase of music but through publicity, and, in some cases, subscription fees.
Piracy is often simplistically condemned by the mainstream music industry without any concern whatsoever for the complexities of how popular classes in Latin America may access music. But as we will see below, what might be called "piracy"-or more accurately "parallel music" in the nonjudgmental phrase that Vianna uses for the reproduction and distribution of phonograms in a range of musics of the popular classes 3 -is an integral part of informal, albeit legal forms of music consumption in a diversity of thriving music scenes across the Americas, among them dancehall, Rio funk, tecnobrega, huayno pop, cumbia villera, and champeta.
